
PATRICK CORCORAN
Boston, MA 02128 – corcoranpb@gmail.com – 978-500-2956
www.PatrickCorcoran.org – www.linkedin.com/in/patrick-corcoran
SUMMARY
Highly motivated creative professional with performance record of driving revenue through strategic content campaigns and projects. Skilled at building relationships, content ideation and production. Thrives on achieving content objectives and applying creative instincts to solve client’s business challenges.

CORE COMPETENCIES


Creative Concepting


Consultative Content Producing 
Strong Leadership

 
Persuasive Presentation Skills

Writing Ability



Critical Thinking
Team & Account Director

Interpersonal Relationship Building
Strategic Problem Solving



PROFESSIONAL EXPERIENCE

Senior Project Lead & Video Producer, Weber Shandwick, Boston, MA


10/2015-present
· Promoted to manage the conceptualization, selling-in, writing, producing and directing of branded video productions for high-profile customer accounts including: Sundance Film Festival, Nestlé Waters, Ocean Spray, the Campbell Soup Company, Takeda Pharmaceuticals, Kaiser Permanente, Blue Cross Blue Shield of Massachusetts, Harvard University, U.S. Army, the Michael and Susan Dell Foundation, Verizon, and PayPal, among others.
· Leveraged creative concepting and presentation skills to increase annual net revenue of projects by an average of 34% from 2014 to 2017; projects resulted from both new business and organic growth initiatives.
· Led drafting of strategic concepts, outlines, and scripts for client content living across digital platforms.
· Content ideas and creative leadership grew personal net revenue contributions from $390,600 in 2014 to an annual average of $814,200 from 2015-2018. 
· Grew gross client budgets from $704,000 in 2014 to over $1 Million (2015, 2016, 2017, 2018).
· Have become known as top-performing, entrepreneurial leader utilizing creative ideas and strong client relationship skills to sell in strategic projects surpassing expectations, ex: in 2017, successfully pitched and sold $300K project based on creative vision and persuasive sales presentation.
· Build strong interpersonal relationships and direct celebrities, C-suite business executives, and brand managers through detailed communication, commitment and follow-through.
· Direct and manage up to 20 people during video shoots, including in-house professionals, external 
technicians, artists, designers, animation houses, music vendors, and actors.
· Coach, manage and develop direct report, resulting in career development path encompassing 4 promotions; 
duties now include selling in and executing content campaigns, serving as a strong contributor to the team’s 
overall annual revenue objectives.
WEBER SHANDWICK – previous roles
Video Producer










09/2013-10/2015
Associate Video Producer








03/2012-09/2013
Account Executive









10/2011-03/2012
Assistant Account Executive








02/2011-10/2011
Account Coordinator









06/2010-02/2011
· AWARDS & RECOGNITION
· 11 Telly Awards (silver and bronze) honoring excellence in video and television 
· 2017 PR Week Global Awards, Global PR Breakthrough for Sonos project, “Music Makes it Home”
· 2014 Digital PR Award, Honorable Mention for Ocean Spray project, “Jimmy Fallon #SauceSingles”
EDUCATION

· Boston College, Bachelor of Arts, Communications. Summa cum laude, Phi Betta Kappa
